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Abstract 
Strictly speaking, the overseas education of Jimei University（JMU）started  
from 2002, when its Overseas Education College was formally founded. As the saying 
goes, “It’s  better to arrive at the most opportune moment rather than going earlier”. 
The founding of Overseas Education College of JMU happened to be in time of the 
good opportunity when China joined World Trade Organization(WTO). WTO has 
endowed education both industrial and marketing characteristics with a more 
profound connotation. Chinese educational system went into an unprecedented 
opening stage owing to its brand-new definition. This provides overseas education 
with a broader field. In this dissertation, the author will emphasize her studies on the 
main business of Overseas Education College of JMU. With the drive of such good 
opportunity, both the business and the reputation of the overseas education has 
improved quickly since the founding of the college. It has also gained social benefit as 
well as economic returns.  
After all, in contrast to other institutions of the same trade, the overseas 
education of JMU began relatively late. It depends more on the external environment 
which is changeable. In addition, the development of the business is unbalanced. We 
can see that the college will not be powerful enough to compete with others if it does 
not take some effective measures . However, what causes the weakness? First of all, 
the college fails to fix a clear marketing position. Secondly, the existing system of 
public universities can not live up to the requirements of the overseas education.  
In the author’s opinion, under the background of the economic globalization，the 
overseas education of JMU has been encountering not only the rivals from the same 
trade, but also those from the educational market all over the world. Therefore, as an 
institution  of overseas education, it is necessary for the college to recognize the 
opportunities and the challenges from the external world. After that, it should 
reorganize the resources in innovative style and revise the internal system in order to 
gain the permanent competitive advantages.  
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第一章  引言 
 1
第一章  引 言 
第一节  研究背景 
谈及教育，人们往往从传统的定义上去理解，认为教育是一种公益性事业，
它肩负着教书育人、为社会培养人才的历史使命，体现着政治、文化、社会等功





















                                                        
① 世界贸易组织. 服务贸易总协定 [EB/OL]. baike.baidu.com/view/392796.htm 7K, 2006-8-9.  
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